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1 Essential Components of a Website

In the age of digital connectivity, every author, whether an established voice or an emerging talent,
needs a presence on the internet. Your website acts as a beacon, attracting readers, critics, and curious
onlookers to explore your literary contributions, personal stories, and unique insights. Yet, to design this
virtual abode, one that mirrors your authentic voice and amplifies your messages, it's essential to
understand its foundational bricks and mortar.

Imagine your website as an intricately designed library. Each corner, shelf, and room tailored to host your
life's work, drawing readers into a universe uniquely your own. Just as a physical space needs
architectural plans, your digital space relies on key components. Whether you decide to immerse
yourself in the nuances of web development or opt for streamlined platforms, understanding these
components is your first step towards creating a captivating online home.

The following subsections, “Fundamental Building Blocks of a Website” and “Blueprint of an Effective
Website,” provide an extensive checklist of essential considerations and elements to incorporate when
crafting your website.

1.1 Fundamental Building Blocks of a Website

As an author, you'll need to decide how each of the following components will be addressed. Will you
delve deep into the intricacies of website development, hiring a dedicated developer to bring your vision
to life, or will you use a DIY tool such as Wix or Squarespace?

A. Domain Name: This is the web address that visitors input into their browser to reach your
website. It serves as your online identity (e.g., www.example.com).

B. Hosting: Web hosting refers to the server space where your website's files are stored. These
servers ensure that your website is accessible to users around the world.

C. Website Platform/CMS: This is the software or platform used to build and manage your website.
Popular options for authors include WordPress, Wix, EZ-CMS, and Squarespace. A CMS, or
Content Management System, allows users to create, edit, and organize website content without
extensive technical knowledge.

D. Website Design: This encompasses the visual appearance and user experience of your site. It
includes elements such as layout, color scheme, typography, and imagery. A good design ensures
that your site is both appealing and functional for visitors.
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E. Content: This refers to all the information on your website, including text, images, videos, and
other multimedia elements. Quality content is vital for engaging users and improving search
engine rankings.

F. Functionality & Features: Depending on the purpose of your site, you might have various
features, like contact forms, e-commerce capabilities, galleries, blogs, etc.

G. Security: Website security protects your site, its content, and its visitors. Important safeguards
may include an SSL certificate, secure hosting, firewalls, strong passwords, regular backups, and
timely software or plugin updates.

H. SEO (Search Engine Optimization): This involves optimizing your website to improve its visibility
in search engines, ensuring more people can find your content organically.

I.  Maintenance & Updates: Regular updates to content, plugins, and the platform itself to ensure
that the website remains functional, secure, and relevant.

1.2 Blueprint of an Effective Website

For authors who wish to leave a lasting impression, a website is an indispensable tool. However, creating
an impactful web presence requires a keen understanding of several design principles. While each
website has its distinct character, most should encapsulate the following best practices:

(Refer to the "Getting Started Website Questions" section for guidance on these aspects.)

A. Simplicity: Less truly is more. A cluttered website can easily distract readers from an author's
main message. Opt for a clean design with easy-to-follow navigation, ensuring visitors
effortlessly transition from one section to another.

B. Website Purpose (Communication): Every visitor is on a quest for information. Structure your
content with clear headlines and sub-headlines. Short, punchy sentences and bullet points can
be more engaging than long, winding paragraphs. Be explicit: who are you? What do you offer?
What action should the visitor take? Answering these core questions ensures an effective user
journey.

C. Content Quality: Beyond aesthetics, your website's worth is gauged by its content. Ensure that
the text is not only informative but also easily readable. Balance simplicity with comprehensive
information, always maintaining impeccable grammar and spelling to convey professionalism.
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D. Typography: Fonts lend a voice to your brand's persona. Limit your website to a maximum of
three distinct fonts for clarity. Ensure they are legible across devices and consistent throughout.

E. Imagery: A picture speaks a thousand words. Use high-quality visuals that encapsulate the
essence of your work. Prioritize image optimization for faster loading times.

F. Color: Colors evoke emotions and convey messages. While personal preferences matter, it's
essential to choose universally appealing shades. A harmonious color palette, limited in variety,
creates a visually pleasant environment for your readers.

G. Formatting: The 'F' shaped layout leverages the Western reading pattern. Utilize grids for clean
designs and content organization but avoid overloading banners with crucial content. Banner
blindness refers to the tendency of website visitors to overlook banner-like information, often
due to repeated exposure to ubiquitous and irrelevant ads. This phenomenon underscores the
importance for designers and marketers to devise innovative strategies to capture user attention
effectively.

H. Navigation: A seamless navigation experience keeps readers engaged. Clear and consistent
navigation helps visitors find important information without confusion. Organize your menu
logically, use familiar labels, and make key pages easy to reach. Repeating important links or
calls-to-action in appropriate locations can also guide visitors toward valuable content.

I. Utilizing Odd Numbers: Employing odd-numbered visuals, particularly groups of three, can
create a balanced and visually interesting layout. This common design principle may help guide a
visitor’s attention and make content easier to scan. Strategically arranging images, links, or other
elements can also encourage visitors to continue exploring the page.

J.  Accessibility: Ensure your website can be used by people with different abilities. Use readable
color contrast, descriptive alternative text for meaningful images, clearly labeled forms, captions
for video content, and navigation that can be operated with a keyboard.

K. Mobile Compatibility: In our mobile-centric world, a responsive design is non-negotiable. Ensure
that your website looks and functions impeccably across all devices.

L. Loading Time: Patience is limited in the digital realm. Design your site for optimum loading
times, aiming for a 1-3 second window to retain visitors. Visitors expect websites to load quickly,
especially on mobile devices. Optimize images, scripts, fonts, and other page elements to reduce
delays and create a smoother experience across different devices and internet connections.
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By incorporating these principles, you enhance user experience, guiding readers through your digital
domain effortlessly. Whether you're sharing your latest novel or providing a glimpse into your writing
process, a well-designed website is your portal to a captivated audience.
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2 Getting Started Website Questions

Creating a website can be both an exciting and daunting task. At its core, a website for an author is an
extension of oneself in the digital realm. As such, it requires careful thought and planning to ensure it
truly represents the intended message and serves the desired purpose. This guide has been designed to
help you navigate the early planning stages of your website. We've organized our advice into three key
steps: pinpointing the purpose of your website, crafting a compelling introduction, and design elements.

2.1 Website Purpose Questions
Your website's core function and its reason for being lie here. By answering these questions, you
establish the foundation of your website's identity and purpose.

A. Why are you creating a website?

Examples:

e To establish an online presence and central platform where readers can explore all my written works.

e To provide an interactive space for fans to connect with me, access exclusive content, and receive
updates about upcoming book releases.

e To offer a professional portal for literary agents, publishers, and event coordinators to get in touch and
review my credentials.

B. What is the main goal of your website?

Examples:

e To promote and increase sales of my books across various platforms and retailers.

e To cultivate and grow my readership community, ensuring they return to the site for news, events, and
more.
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e To serve as a digital portfolio showcasing my writing, accolades, and media appearances, enhancing
my credibility as an author.

C. What purpose will your website serve for users?

Examples:
e A one-stop destination to purchase signed copies, download digital versions, or access audiobooks of
my novels.

e Adedicated platform where readers can access exclusive downloads, stay updated with newsletters,
and directly engage with updates and insights from me regarding my writing journey and upcoming
book releases.

e Aresource center where educators and book clubs can download study guides, author interviews, or
request virtual meet-and-greet sessions.

D. What information would make users want to learn about your book or you?

Examples:

e Engaging excerpts or chapters from my books, coupled with behind-the-scenes insights into my writing
process and inspirations.

e Testimonials and reviews from prominent authors, critics, and fans which showcase the impact and
quality of my work.

e Personal stories or anecdotes related to my journey as a writer, my challenges, triumphs, and what
influenced my narratives.

E. What is your website’s core purpose?
When crafting the foundation of your author website, it's paramount to ensure that the answers
to the general questions about the website's creation, main goal, purpose for users, and enticing
content have a cohesive focus. This interconnectedness will serve as a beacon, guiding your
entire website towards fulfilling its core function and ultimate "reason for being".
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Whether you're looking to promote your works, grow your readership community, provide
exclusive content, or share your personal journey, each aspect of the site should align seamlessly
with your overarching mission and objectives. Remember, maintaining consistency in your
website's message and purpose not only fosters a genuine connection with your readers but also
underscores your unique value, enhancing your website’s visibility on search engines.

Based on your responses thus far in “Website Purpose Questions”, please articulate in one
sentence the core purpose (reason for being) of your website.

2.2 Crafting A Compelling Introduction

By addressing fundamental questions about identity, purpose, uniqueness, and desired user action, one
can effectively craft a compelling website introduction that resonates with visitors and aligns with the
author's mission.

A. Who are you?

Examples:

e | am a devout Christian, an impassioned author, and a former pastor who has dedicated my life to
spreading faith and love through my words.

e Asa cancer survivor and former Sunday school teacher, | weave my tales with resilience, hope, and
lessons learned from life's trials.

e  With a background as a veteran and a former teacher, | bring stories to life that are inspired by
courage, service, and the invaluable lessons from the classroom.

B. What do you do?
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Examples:

e | write children's books that instill Christian values and frequently speak at faith-based conferences

e I'man author of adult fiction and devotional books, blending compelling narratives with spiritual
insights.

e Beyond penning Christian devotional books, | engage audiences at conferences, sharing lessons from
both life and scripture.

C. Why are you an author and what makes you different?

Examples:

e | write to inspire faith in young hearts, crafting children's stories that resonate deeper than traditional
tales.

e Blending real-life struggles with Christian teachings, my adult fiction offers readers both solace and
enlightenment.

e Drawing from my experiences as a speaker, my devotionals provide a unique fusion of personal
anecdotes and scriptural wisdom.

D. What do you want the person viewing your website to do?

Examples:

e | hope visitors explore my stories, finding both entertainment and spiritual growth within their pages.

e |invite readers to delve deep into my writings, and in turn, strengthen their own faith journey.

e My desire is for guests to connect with my words, perhaps even booking me for their next faith-based
event.
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E. Create your website introduction:
Using the given information, one can weave together the answers to craft an engaging website
introduction. Remember, the goal is to write in the third person and incorporate the author's
name so that search engines like Google can recognize the content's subject. Here are three
examples based on the provided responses:

Examples:

e John Doe, a devout Christian and former pastor, has dedicated his life to spreading faith through his
writings. Known for children's books that instill Christian values, John often speaks at faith-based
conferences. His unique approach stems from his deep desire to inspire faith in young hearts, crafting
tales that resonate profoundly. Visitors are encouraged to explore John's stories, immersing
themselves in both entertainment and spiritual growth.

e Jane Smith, a resilient cancer survivor and former Sunday school teacher, crafts narratives filled with
hope and the wisdom of life's trials. As an author of adult fiction and devotional books, Jane
seamlessly blends compelling tales with spiritual insights. Her unique voice, influenced by real-life
struggles and Christian teachings, offers solace and enlightenment to readers. Those who visit her
website are invited to delve deeply into her writings, fostering their own faith journey.

e Tom Brown, drawing inspiration from his background as a veteran and former teacher, paints stories
of courage, service, and invaluable classroom lessons. Beyond writing Christian devotionals, Tom is a
staple at conferences, sharing profound lessons from scripture and personal experiences. Offering a
unique fusion of personal anecdotes and scriptural wisdom, he beckons guests to connect with his
words, potentially engaging him for their next faith-based event.

2.3 Design Element Questions

By addressing fundamental questions about identity, purpose, uniqueness, and desired user action, one
can effectively craft a compelling website introduction that resonates with visitors and aligns with the
author's mission.

A. Find Three Websites you like and write down what you like about them:

e \Website 1:
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e \Website 2:

e \Website 3:

B. How do these three websites align in design principles and which elements do you wish to
incorporate into your own website?

Examples:

o All three websites utilize a minimalist design with ample white space, ensuring a clean and uncluttered
user experience. I'm particularly drawn to their use of vibrant, high-quality images that instantly
capture attention, and I'd like to integrate a similar visual approach into my own site.

e  Fach website effectively employs a cohesive color palette that aligns with their brand identity, creating
a harmonious and memorable impression. Additionally, their navigation menus are intuitive and user-
friendly, which is a feature | believe is vital for my site.

e  What stands out across these websites is their emphasis on typography; they use bold, readable fonts
that enhance content readability. The interactive elements, such as hover effects and animated
transitions, also add a touch of sophistication and dynamism that I'd love to implement on my
website.
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C. What fonts do you want to utilize on your website?
Select fonts from https://fonts.google.com/. Google Fonts offers a diverse collection of typefaces
designed for web use. Its fonts are widely supported across modern browsers and devices,
making them a practical option for creating readable and consistent website typography.

e Body Font:

e Heading Font:

On Google Fonts check "Show only variable fonts" and sort by "Most Popular" or "Trending" to swiftly
identify versatile, highly readable fonts that aesthetically enhance web designs.

D. What imagery would you like to see on your website?
Keep in mind that chosen visuals should resonate with and bolster your website's core purpose,
enhancing its overall impact and message.

Examples:

e Nature Landscapes: Given my website's focus on promoting my eco-conscious novels, showcasing
serene forests, clean waterways, and thriving wildlife would align perfectly with my brand,
emphasizing the environmental themes present in my writing.

e  Historical Artifacts: As my website centers around my historical fiction series set in ancient Egypt,
incorporating imagery of pyramids, hieroglyphics, and antique artifacts would immerse visitors in the
time period and setting of my novels.

e Inspirational Portraits: Since my website serves as a platform for my self-help books, featuring
uplifting images of diverse individuals triumphing over challenges, celebrating victories, or in
contemplative reflection would embody the resilience and hope my writings aim to inspire.

E. Pick the colors you would like to see on your website:
Colors play a pivotal role in shaping the first impression of your website and can significantly
impact a visitor's experience. A harmonious color palette can evoke specific emotions, reinforce
brand identity, and guide users' attention. When noting your preferred colors, use the hex code
format (e.g., #000000) as it's the standard reference for most Content Management Systems
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(CMS) and web designers.

e Primary Color:

e Secondary Color:

e Accent Color:

For inspiration and curated color palettes, visit https://colorhunt.co/. This platform offers a vast collection
of palettes that can be adapted to various website themes and purposes.

F. Describe the Logo or Name you want at the top of your website?
When contemplating the logo or name to display prominently on your author website, it's
essential to reflect on its significance and alignment with your literary brand. What imagery or
typography resonates with the themes or genres you write about? Remember, the chosen name
or logo should be instantly recognizable and evoke a sense of your writing style and genre. It's
crucial to ensure the design is scalable, maintaining its clarity and impact on various device sizes.
Aim for a design that encapsulates the essence of your writing and stands apart from other
authors. Above all, the logo or name should harmonize with the overall aesthetic and mood of
your website. If you're unsure where to begin, drafting a rough concept or drawing inspiration
from your favorite authors' branding can guide your decision. Keep in mind, a distinctive logo or
name is not just about aesthetics; it serves as an emblem.

Your detailed description or sketch is invaluable—it provides a foundational guide for you or your designer
to craft the perfect logo for your author website. If you're looking for a platform to experiment with your
ideas, try out Canva.com. It offers user-friendly tools to help bring your vision to life or explore new design
concepts.

G. What is your slogan, key phrase or main scripture verse?
Your slogan, key phrase, or chosen scripture verse often plays a pivotal role on an author
website. Not only can it serve as a visual element to break up page content, but it also gives

*j @lebration%eb@esign.com

© 2023-2026 Jonathan William Shank — Celebration Web Design.com
Please respect the copyright of this material. Unauthorized reproduction or distribution is prohibited.

12| Page



Author
Website Crafting Guide
Getting Started Website Questions

visitors an immediate sense of your core message, beliefs, or what you stand for.

Examples:

e Slogan: "Stories that llluminate the Heart."

e  Phrase: "Discover Faith Through Fiction.”

e  Scripture Verse: "For | know the plans | have for you,” declares the LORD, “plans to prosper you and
not to harm you, plans to give you hope and a future." - Jeremiah 29:11.
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3 Fundamentals of SEO, AEO, and GEO

As an author in the digital age, having a website to showcase your work is paramount. However, think of
penning a gripping novel only to place it on a bookshelf in a dimly lit, hidden room where no one knows
it exists. That's the equivalent of launching an author website without optimizing it for search engines.
Search Engine Optimization (SEO) is the tool that directs readers to your literary doorstep. Without
strategic SEO, even the most beautifully designed author website can remain obscured, overshadowed
by more prominent writers and untouched by potential readers. Answer Engine Optimization (AEQO)
focuses on helping content provide clear answers to users’ questions, while Generative Engine
Optimization (GEO) helps Al-powered systems understand and reference that content. Both build on
traditional SEO rather than replacing it.

3.1 Essential Components of a Good SEO, AEO, and GEO Strategy for Authors

By diligently integrating these SEO, AEO, and GEO components into your author website, you can
magnify its visibility, draw a larger audience to your written works, and cultivate meaningful interactions
with your readers.

A. Keyword Research: Understand what terms your potential readers are searching for. This might
include genres, themes from your books, or even questions about the writing process you could
answer. Researching complete questions can also help you create content that is easier for
answer engines and Al-powered tools to understand.

B. On-Page SEO: Ensure every page of your website, from your biography to your book
descriptions, is clearly organized and optimized. Use relevant words and phrases naturally within
page titles, headings, content, image descriptions, and meta descriptions. Clear headings and
direct answers can also make content easier for readers, search engines, and Al systems to
understand. Avoid forcing or repeatedly using keywords where they do not belong.

C. Content Quality and Regular Blogging: Your website should offer unique insights, whether they
are behind-the-scenes glimpses of your writing journey, deeper explorations of the themes in
your books, or regular blog posts. Publishing useful content consistently can give readers reasons
to return, help you build an audience, and expand the range of topics and questions your
website addresses. Focus on quality and relevance rather than publishing simply to make the
website appear active.

D. Mobile Optimization: With many readers browsing on the go, your author website must be user-
friendly on tablets and smartphones.
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E. Backlink Building: Activities like guest blogging, interviews, or mentions in reputable literary
magazines and blogs can lead to quality backlinks, boosting your site's authority.

F. Technical SEO: Ensure search engines can easily crawl and index your site by focusing on aspects
like site speed, XML sitemaps, and accurate structured data that helps search engines and Al
systems understand your content.

G. User Experience (UX): Prioritize a clean layout, intuitive navigation, and rapid loading times to
provide visitors with an enjoyable experience, encouraging them to delve deeper into your
literary offerings.

H. Continuous Monitoring & Analysis: Utilize tools like Google Analytics and Google Search Console
to regularly monitor where your traffic originates and identify which sections of your website
captivate readers the most. This data-driven approach ensures you can make informed
adjustments and updates.

3.2 What Do Search Engines and Al Systems Want to See on Your Website?

Search engines such as Google aim to present content that is helpful, reliable, original, and relevant to
what people are searching for. For author websites, this includes comprehensive book descriptions that
explore themes, characters, settings, and narratives, as well as an authentic author biography,
interviews, event information, personal reflections, and articles that share meaningful knowledge or
experience. Blog posts that provide insight into your writing process, discuss genre trends, or explore the
subjects connected to your books can strengthen your website’s relevance and give readers more
reasons to engage. Clear headings, concise answers, and well-organized pages also make content easier
for search engines and Al-powered tools to interpret. Content should be written primarily for readers
rather than created simply to attract search engines. Authors should keep important information
accurate and current, while focusing more on quality, usefulness, and a clear purpose than on publishing
frequently simply to make the website appear active.

3.2.1 Content Google Can E-E-A-T: Building Experience, Expertise, Authority, and Trust

Google’s E-E-A-T concept stands for Experience, Expertise, Authoritativeness, and Trustworthiness. E-E-A-
T is not a single Google ranking factor or score. Instead, it is a framework for understanding the qualities
associated with helpful, reliable, and trustworthy content. Here's a breakdown of each element:

A. Experience:

e Concept for Authors: Experience refers to the firsthand knowledge or encounters an author has
with a particular topic, setting, or theme. It's the embodiment of the saying "write what you
know," wherein an author's personal interactions, journeys, or trials can offer a richer, more
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authentic narrative.

e Relation to Author Websites: To showcase experience, authors can incorporate personal
anecdotes, behind-the-scenes insights, or real-life inspirations for their stories in their blog
content. Sharing personal experiences related to the book's setting, characters, or even the
writing journey itself can resonate deeply with readers, making the content more relatable and
genuine. Furthermore, for authors who write non-fiction, discussing personal involvement or
firsthand interactions with the subject matter can greatly enhance credibility.

B. Expertise:
e Concept for Authors: An author's expertise is reflected in their depth of knowledge about
the topics they write about, whether it's a fictional universe they've created or non-fiction
topics they've researched.

e Relation to Author Websites: Authors should ensure that their website content, including
blog posts, showcases their understanding and command over their genre, themes, or
topics. Including detailed insights, referencing their own works, or discussing the intricacies
of their writing process can demonstrate expertise.

C. Authoritativeness:

e Concept for Authors: An author's authority is built over time and is often tied to their body
of work, recognitions, awards, and feedback from readers and peers.

e Relation to Author Websites: An author website should prominently feature their portfolio,
any awards or recognitions received, testimonials from readers or other authors, and
possibly guest posts or collaborations with recognized experts in the literary world.
Additionally, backlinks or mentions from reputable literary sites, magazines, or peer authors
can bolster an author's online authority.

D. Trustworthiness:

e Concept for Authors: Readers need to trust that an author is genuine in their storytelling or
in the accuracy of the information they provide, especially if the author delves into sensitive
or critical topics.

e Relation to Author Websites: Authors can build trust by being transparent about their
research sources, offering sneak peeks into their writing process, and engaging sincerely
with their readers through comments, forums, or newsletters. Ensuring that the website has
clear policies (such as privacy policies), and easily accessible contact information can further
establish trust.
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For authors seeking stronger visibility in search results, understanding and applying E-E-A-T principles
can help create content that is more credible, useful, and trustworthy. These principles can also help
authors establish a loyal reader base that values their experience, knowledge, and authentic voice.

3.2.2 AEO and GEO: Helping Search Engines and Al Understand Your Content

Answer Engine Optimization (AEO) and Generative Engine Optimization (GEO) focus on making content
easier for search engines and Al-powered tools to understand, summarize, and reference when
answering questions. These approaches build on traditional SEO rather than replacing it.

For authors, this means creating clear, well-organized content that directly addresses what readers may
want to know. Useful topics can include what a book is about, who it is written for, the themes it
explores, what inspired the author, where the book can be purchased, and whether the author is
available for interviews, speaking engagements, or book club discussions.

Use descriptive headings, concise answers, detailed book pages, accurate author information,
interviews, event details, and frequently asked questions. Content rooted in the author’s own
experience, knowledge, and perspective is especially valuable because it provides original insight that
generic content cannot easily reproduce.

The goal is not simply to attract search engines or Al systems, but to make helpful, trustworthy
information easy for readers and technology to find, understand, and use.
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4 Helpful Online Tools

In a world where digital real estate commands prime attention, savvy authors recognize the need to
wield the right digital tools. Imagine penning a riveting tale or insightful message, only for it to become a
mere whisper in the vast digital marketplace. Fortunately, the internet isn't bereft of its navigational
beacons. This handbook provides a meticulously curated suite designed for authors and ministry figures.
Dive deep into the intricacies of web analytics, unearth potent SEO tactics, craft compelling digital
narratives, and foster newsletters that truly engage. With these instruments at your disposal, harness
the boundless possibilities they offer. When adroitly utilized, they can construct a commanding digital
footprint, amplifying your sphere of influence.

4.1 Google Website Tools

A.

Website User Analysis

Google Analytics: This tool provides a comprehensive view of a website's traffic, detailing where
visitors come from, how long they stay, and what content engages them most. For authors,
understanding these metrics means they can tailor their content to their audience's preferences,
ensuring higher readership and engagement. Moreover, Analytics helps track conversion rates,
allowing authors to gauge the effectiveness of their call-to-actions, whether it's newsletter sign-
ups or book sales.

& Link: https://analytics.google.com/
== You may need help to get this setup
== Can be difficult to interpret data and make it actionable

Website Error and Search Analysis

The Google Search Console tool focuses on the website's presence in Google search results. It
offers insights into which keywords drive traffic to the blog or website, helping authors to
optimize their content for better search visibility. Moreover, Search Console alerts website
owners about any technical issues, such as crawl errors or potential security problems, ensuring
the site remains in good health. For authors, understanding which topics or blogs have the
highest visibility can guide their future writing endeavors, aligning with what readers are actively
searching for.

& Link: https://search.google.com/search-console/welcome

== You may need help to get this setup

== Your web developer or Content Management System (CMS) creator should already
be using this
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4.2  Website Ranking Tools
These tools help you analyze your website's current (Search Engine Optimization) SEO status and all
links are for a free tool. *

A. Website Authority Checker
Ahrefs' Website Authority Checker is a tool designed to measure the "strength" or authority of a
domain, known as Domain Rating (DR). For an author with a website, understanding this metric
is pivotal in gauging the site's potential influence and reach in search engine results. The higher
the Domain Rating, the stronger and more authoritative the website is perceived, often
correlating with better search rankings.

& Link: https://ahrefs.com/website-authority-checker

Understanding the Results

e Domain Rating (DR): This metric, unique to Ahrefs, runs on a scale from zero to a hundred
and evaluates the quality and quantity of external backlinks to a website. A high DR suggests
that the site is reputable and has authoritative sites linking to it.

o Backlinks: These are the actual links from other websites pointing to the author's site. The
number and quality of backlinks can significantly influence a site's DR. For an author, this
means other sites, perhaps fellow writers, reviewers, or fans, are referencing or promoting
their content.

o Linking Websites: This refers to the distinct number of websites or domains that are linking
back to the author's site. It's crucial because 100 backlinks from a single website will hold
less weight than 100 backlinks from 100 different websites. For authors, a diverse range of
linking websites can indicate widespread interest or recognition in their work across the
web.

B. Domain Authority Checker
Moz Domain Analysis Tool, provided by Moz, offers a comprehensive assessment of key domain
metrics that help in understanding a website's potential visibility and performance in search
engine results. It serves as a valuable resource for website owners, SEO professionals, and
marketers in benchmarking and strategizing their online presence. Using Moz's Domain Analysis
tool, website owners can gain actionable insights into their site's performance, strengths, and
areas of opportunity.

& Link: https://moz.com/competitive-research

Understanding the Results

o Domain Authority (DA): Domain Authority is a proprietary metric developed by Moz that
predicts how well a website will rank on search engine result pages (SERPs). It's calculated
based on multiple factors including linking root domains and the number of total links. DA is
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presented on a scale from 1 to 100, with higher values indicating greater likelihood of
ranking prominently.

e Page Authority (PA): Similar to Domain Authority, Page Authority predicts the ranking
potential of individual web pages as opposed to whole websites. Calculated in the same
manner as DA, it provides insights on the strength of specific pages within a site, allowing for
more granular analysis.

o Ranking Keywords: This metric showcases the number of keywords for which the domain is
ranking on SERPs. For website owners, understanding which keywords their site ranks for
offers insights into their content's performance and potential areas for optimization.

e Top Positions: This denotes the keywords for which the website holds the top positions in
search engine results, typically the top 1-3 spots. Being in these positions usually drives the
most organic traffic, making it crucial for website owners to know which keywords are
performing exceptionally well for them.

4.3 Keyword Research Tools
Curate content that resonates by harnessing the power of keyword analysis. The following tools each
offer, at the very least, a valuable free version. *

A. Google Search
Google.com is a crucial starting point for bloggers and website creators embarking on keyword
research. By initiating searches related to your niche or topic on Google, you can immediately
identify leading competitors and observe the kind of content they're producing. This preliminary
analysis offers insights into which keywords are driving traffic to these competitor sites, giving
you a clearer understanding of the market landscape. Furthermore, Google's autocomplete
function showcases real-time popular terms and phrases, ensuring you stay updated on trending
topics and the language users employ, thereby aiding in crafting content that resonates and
ranks well.
& Link: https://www.google.com/
<= Literally The Most Important Search Tool

B. Keyword Generator, Volume & Difficulty Tool
The RyRob Free Keyword Research Tool is an Al-enhanced platform tailored for SEO keyword
insights and suggestions. Ideal for small websites, this tool not only aids in uncovering medium-
volume keywords but also gauges the competition level, ensuring your site targets terms that are
easier to rank for. It offers details like monthly search volumes and ranking difficulty, providing a
comprehensive overview to optimize your content strategy. Simply input your desired keywords
on this link to initiate a deep-dive into keyword opportunities.

& Link: https://www.ryrob.com/keyword-tool/

<= Completely Free
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== Not Sortable

C. Keyword Generator, Difficulty, Volume, Engine Selector
Ahrefs' Free Keyword Generator is a versatile SEO tool that offers users a robust keyword
discovery solution for multiple platforms. With its comprehensive features, users can unearth
keywords, evaluate their difficulty, and ascertain search volume specifically for Google. Beyond
just Google, the tool extends its capabilities to platforms like Bing, YouTube, and Amazon,
ensuring a wide spectrum of keyword insights. This makes Ahrefs' Keyword Generator an
indispensable resource for marketers and content creators aiming for a well-rounded digital
presence.
& https://ahrefs.com/keyword-generator
<4 Limited Free Tool
== Expensive Plans for More Detailed Information
<= Leader in SEO Research Tools

4.4  Website Writing Tools
Write, refine, and elevate your content with the assistance of innovative writing tools. The following
tools each offer, at the very least, a valuable free version. *

A. Search Trend Finder
Google Trends is a free, online tool provided by Google that allows users to explore and visualize
the popularity of specific search queries in Google Search over various time periods and regions.
It offers insights into trending topics, enabling users to compare the search volumes of multiple
terms and observe their seasonal fluctuations. For bloggers, Google Trends is an invaluable
resource. By identifying emerging patterns, spikes in interest, or declining topics, bloggers can
tailor their content to align with what readers are actively seeking or showing increased curiosity
in. This not only ensures content relevancy but also enhances the potential for increased traffic
and engagement. Furthermore, by understanding regional interest in specific topics, bloggers
can cater their content to specific audiences or markets. Overall, leveraging the data from
Google Trends allows bloggers to make data-driven decisions, optimizing their content strategy
for better results.
& Link: https://trends.google.com/trends/
== Free and Easy to Use

B. Blog Title Generator
The RyRob Blog Title Generator is a free Al-driven tool designed to provide SEO-optimized title
suggestions for bloggers. By simply entering target keywords, users receive creative headline
examples tailored for their content. Created by Ryan Robinson, it offers a convenient solution to
transform a primary idea into engaging blog titles. This platform serves as an invaluable starting
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point for content creators looking to expand their main concepts into captivating posts.
& Link: https://www.ryrob.com/blog-title-generator/

<= Completely Free

C. Ultimate Blogging Assistant
ChatGPT is an Al assistant that can help authors brainstorm, organize ideas, improve drafts, and
refine their writing. It should be used as a creative partner, not a replacement for the writer.
Start with your own ideas, use ChatGPT to strengthen or polish them, and always revise the final
content in your own voice. Because Al can produce inaccurate or generic information, authors
should also verify important facts and make sure the finished work reflects their personal
experience, message, and style.
& Link: https://chatgpt.com/
== Free and Paid Plans are Available

D. Text Complexity Analyzing Tool
The Hemingway App, available at "https://hemingwayapp.com/", is a digital writing assistant
designed to refine and simplify your text. By analyzing the complexity of sentences, use of
passive voice, adverb counts, and readability, the tool provides suggestions to make your content
clearer and engaging. Named after the renowned writer Ernest Hemingway, known for his
concise and clear prose, the app encourages users to embrace a similar straightforward writing
style. This tool helps you match your content complexity to your audience.
& Link: https://hemingwayapp.com/
<= Completely Free

== You should not necessarily follow its recommendations

E. Al Detection Tool
GPTZero is an Al-detection tool designed to help users evaluate whether content may have been
generated or heavily influenced by artificial intelligence. It analyzes writing patterns and provides
an estimate, rather than definitive proof, of whether text appears human-written or Al-
generated. Writers can use GPTZero as an additional review tool when editing content, but its
results should not replace personal judgment. The most important goal is to ensure that all
published content is accurate, original, helpful, and written with the intended audience in mind.
& Link: https://gptzero.me/

<4 Limited free version available

== You still need human judgment
== Provides false negatives and positives
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Image Tools

Enhance your content's visual appeal with the right imagery. All of these below tools can help you
create a website that has great visuals. *

A.

Image Finder

TinEye is a reverse image search engine that allows users to trace the origin or source of an
online image. It's useful for bloggers to verify the originality of images or to find the primary
source for proper attribution.

& Link: https://tineye.com/

<= Searching is Free

Image Creator

Canva is a graphic design platform offering tools to create visuals like memes, presentations, and
infographics for various media channels. Bloggers find Canva valuable because it allows them to
produce professional-quality graphics without the need for advanced design skills, enhancing
their content's appeal.

& Link: https://www.canva.com/

<= Offers a Free Version

Image, Video & Music Stock Supply

Adobe Stock provides a vast collection of premium images available for licensing at reasonable
prices, along with features to search for similar images. For bloggers, this platform offers a
reliable source of high-quality visuals to complement their content while ensuring legal use and
avoiding copyright issues.

& Link: https://stock.adobe.com/
<4 Great Selection

3D Book Cover Creator

DIY Book Covers' 3D Mockups is an online tool designed to transform flat book cover designs
into realistic 3D mockups. This user-friendly platform allows authors and designers to present
their book covers in a visually appealing manner, mimicking how they would appearin a
tangible, physical format. By uploading a flat cover image, users can effortlessly generate a
three-dimensional representation of their book, which can then be used for promotional
materials, website graphics, or social media marketing. For authors and publishers, this tool
enhances the presentation of their work, making it more enticing to potential readers and giving
a professional edge to their promotional efforts.

& Link: https://diybookcovers.com/3Dmockups/
<= Completely Free
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4.6 E-Mail Newsletter Tools
Engage with your audience consistently and compellingly through tailored email newsletters. Each of
the following has a free version and can be connected to your website for email list building. *

A. Kitis a powerful email marketing platform tailored specifically for creators such as bloggers,

B.

writers, and artists. Its intuitive design emphasizes automation and segmentation, enabling users
to send personalized messages to their audience with ease. Additionally, Kit offers integrations
with various tools to help creators grow and engage their subscriber base effectively.

& Link: https://kit.com/

<= Free to 10,000 subscribers

Mailchimp is a comprehensive marketing automation platform that goes beyond just email
campaigns. It offers a suite of tools for creating, sending, and analyzing email newsletters,
combined with features like customer segmentation, automation, and even e-commerce
functionalities. Its versatility makes it ideal for authors of all sizes looking to build, grow, and
refine their online communication.

& Link: https://mailchimp.com/

<= Free to 250 subscribers and 500 emails per month

MailerlLite provides a straightforward and user-friendly email marketing solution, making it easy
for businesses to craft, manage, and track email campaigns. It boasts a clean and intuitive
interface, along with features such as drag-and-drop email builders, automation, and advanced
subscriber segmentation. Its simplicity and efficient design make it a favorite for those new to
email marketing or those seeking a streamlined approach.

& Link: https://www.mailerlite.com/

<= Free for up to 500 subscribers and 12,000 emails per month

* Please be aware that neither Celebration Web Design nor | receive financial compensation for
mentioning or recommending these tools. They are presented "as is" without any guarantees or
warranties. Should you choose to use them, any agreement or arrangement will be strictly between you
and the respective tool provider, and | bear no responsibility or liability in such interactions.
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5 Terms Glossary

In the vast expanse of the digital realm, terminology can at times be as intricate as the algorithms behind
them. For both the expert and the novice navigating the corridors of online marketing and website
management, a firm grasp on these terms is indispensable. Presented here is the "Terms Glossary", a
curated guide elucidating essential concepts in digital marketing, search engine optimization, and web
analytics. It is an invitation to deepen your understanding and to navigate the digital waters with
confidence.

5.1 Alternative Text, or Alt Text

Alternative text, often called alt text, is a short written description added to an image on a website. It
helps screen readers describe images to visually impaired users and can also help search engines
understand the image’s purpose. Good alt text should be clear, accurate, and relevant to the content of
the page.

5.2 Answer Engine Optimization (AEO)

Answer Engine Optimization is the practice of organizing and writing content so that search engines and
answer-based tools can easily identify clear responses to users’ questions. AEO often involves using
descriptive headings, concise explanations, frequently asked questions, and well-structured information.
For authors, this may include clearly explaining what a book is about, who it is intended for, what themes
it explores, and where it can be purchased.

5.3 Backlinks

Backlinks are incoming links from other websites that point to a particular website. They play a crucial
role in search engine optimization (SEO) as they act as a vote of confidence and credibility for the linked
website. Backlinks serve as a crucial factor in determining the authority, popularity, and trustworthiness
of a website, as search engines consider them as indicators of quality and relevance. Website owners
and marketers actively seek and build backlinks from reputable sources to enhance their website's
visibility, organic search rankings, and overall online presence.

5.4 Call-to-Action (CTA)

A Call-to-Action is a prompt or directive on a website or in marketing materials designed to encourage a
user to take a specific action, such as signing up, buying a product, or contacting for more information. It
serves as a strategic tool to guide users towards a desired outcome and is often presented as clickable
buttons or hyperlinks with persuasive text like "Buy Now," "Learn More," or "Subscribe Here." For
website owners and marketers, a well-crafted CTA is essential in steering user behavior, increasing
engagement, and achieving conversion goals.
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5.5 Clicks

Clicks refer to the number of times users click on a specific organic search result listing and visit the
website. It represents the engagement and interest users have in the displayed content when they
choose to click and access the website from the search engine results page.

5.6 Click-through Rate (CTR)

CTR is a metric that calculates the percentage of users who click on a specific organic search result after
viewing it. It is calculated by dividing the number of clicks by the number of impressions and multiplying
it by 100. CTR provides insights into the effectiveness of a website's listing in attracting clicks from users
who encounter it in the search results.

5.7 CMS (Content Management System)

A CMS is a software platform or application that allows users to create, manage, and modify digital
content on websites without needing extensive technical knowledge. It offers a user-friendly interface
for organizing text, images, and multimedia elements, making it easier for individuals and businesses to
maintain an updated and cohesive online presence. Popular CMS platforms like WordPress, Joomla, and
Drupal empower users to build and manage websites with relative ease, catering to both novice users
and web development experts.

5.8 Conversion Rate

Conversion rate measures the percentage of website visitors who take a specific desired action, such as
making a purchase or signing up for a newsletter. It acts as a critical indicator of a website's effectiveness
in engaging users and prompting them to respond to a call-to-action. By monitoring and optimizing
conversion rates, website owners and marketers can assess the success of their content, design, and
marketing strategies, aiming to convert more visitors into active users or customers.

5.9 CPC (Cost Per Click)

CPC refers to the amount of money an advertiser pays each time a user clicks on their online
advertisement. It's a common billing method for online advertising platforms, where the cost is
determined by the number of clicks an ad receives, rather than its overall visibility or the number of
impressions. Advertisers closely monitor CPC to gauge the effectiveness and efficiency of their ad
campaigns, ensuring they are getting a good return on investment.

5.10 Crawlability

Crawlability refers to a search engine’s ability to access and navigate the pages and resources of a
website. Technical problems, broken links, server errors, password protection, or instructions in a
robots.txt file can prevent search engines from properly crawling content. Good crawlability helps search
engines discover and understand the pages on a website, although crawling does not guarantee that
every page will be indexed or ranked.
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5.11 Crawl Error

A Crawl Error occurs when a search engine's bot (or "spider") attempts to visit a specific page or site and
encounters a problem preventing it from accessing or indexing the content. These errors can arise from
various issues, including server unresponsiveness, a page not being found (404 error), or a page being
blocked by robots.txt. For website owners and SEO professionals, addressing and resolving crawl errors is
crucial. Unresolved errors can impact a site's visibility in search engine results, as they can prevent
essential content from being indexed and ranked. Monitoring tools like Google Search Console provide
insights into crawl errors, enabling webmasters to identify and fix potential issues.

5.12 Direct Traffic

Direct traffic represents website visits for which Google Analytics cannot identify another traffic source.
This can include users who type the website address into their browser, use a bookmark, click an
untagged link in an email or document, or arrive through a source whose referral information was not
properly recorded.

5.13 Domain Rating (DR)

The Ahrefs Domain Rating (DR) is a metric that measures the overall authority and strength of a
website's backlink profile. It provides an assessment of a website's credibility and influence based on the
guantity and quality of backlinks it has, as well as the authority of the linking domains. The DR score,
ranging from 0 to 100, serves as a benchmark for evaluating a website's potential to rank well in search
engine results and indicates the relative strength of its backlink profile compared to other websites. The
DR score is based on a logarithmic scale, meaning that it becomes increasingly difficult to improve the
score as it moves towards higher values. Domain Rating is an Ahrefs metric and is not a score used
directly by Google in its ranking algorithm.

5.14 Generative Engine Optimization (GEO)

Generative Engine Optimization is the practice of making content easier for Al-powered search tools and
generative systems to understand, summarize, and reference in their responses. GEO builds on
traditional SEO by emphasizing accurate information, clear organization, original insight, visible
authorship, and trustworthy supporting details. For authors, detailed book pages, authentic biographies,
interviews, event information, and content based on personal knowledge or experience can support
stronger visibility in Al-generated results.

5.15 Impressions

Impressions represent the number of times a website's organic search result listing appears on search
engine results pages (SERPs) for specific search queries. It indicates the visibility and reach of a website,
showing how often it appears in front of users during their search.

‘j @lebrationq/[]eb@esign.com

© 2023-2026 Jonathan William Shank — Celebration Web Design.com
Please respect the copyright of this material. Unauthorized reproduction or distribution is prohibited.

27 |Page



Author
Website Crafting Guide
Terms Glossary

5.16 Keyword

A keyword is a word or phrase that users type into search engines to find relevant information, products,
or services. It serves as a crucial link between user queries and search engine results, determining the
visibility and reach of a website. Website owners and marketers strategically target specific keywords to
optimize their content and improve their search engine rankings, aiming to attract organic traffic and
fulfill user intent.

5.17 Meta Description

A meta description is a short summary of a web page that may appear beneath the page title in search
engine results. While it does not directly determine rankings, a clear and compelling meta description
can help users understand what the page is about and encourage them to click.

5.18 Organic Search

Organic search refers to website traffic that comes from users finding and clicking on organic search
engine results. It represents visits to a website that are not influenced by paid advertising. Users discover
the website through search engine queries related to their interests, and the website appears in the
search results based on its relevance and optimization for those search terms.

5.19 Organic Social

Organic social traffic represents visits to a website that come from social media platforms without any
paid promotion. It includes traffic generated from posts, shares, or mentions on social media platforms
like Facebook, Twitter(X), Instagram, or LinkedIn. Organic social traffic indicates that users are
discovering and accessing the website through non-paid social media engagement.

5.20 Positions

Positions, also known as search engine rankings, indicate the numerical placement of a website's organic
search result on search engine results pages. It represents the position at which a specific web page
appears for a given search query. Higher positions indicate better visibility and increased chances of
attracting organic clicks from users, as they are more likely to click on the top-ranking results.

5.21 PPC (Pay-Per-Click)

PPCis a digital advertising model where advertisers pay a fee each time their advertisement is clicked,
essentially buying visits to their site rather than earning them organically through SEO. Common
platforms that utilize the PPC model include Google Ads, Microsoft Advertising, and Facebook Ads. PPC
campaigns can be highly effective in driving targeted traffic to websites quickly, but they require careful
management to ensure that the costs of the ads don't outweigh the benefits of the increased traffic.

5.22 Referral

Referral traffic refers to visits that occur when users click on a link from another website to reach the
target website. These links can be from external sources, such as blog posts, articles, or other websites
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that link to the target website. Referral traffic indicates that another website has referred users to the
target website, potentially through a recommendation or relevant content.

5.23 Referring Domains

Referring domains are unique websites that contain at least one backlink pointing to a specific target
website. They represent the number of distinct sources or domains that link to a website. Referring
domains provide insights into the diversity and breadth of external websites that reference and endorse
a target website through backlinks. A higher number of referring domains indicates a wider network of
websites vouching for the credibility and relevance of the target website, which can positively impact
search engine rankings and organic visibility.

5.24 Search Visibility

Search Visibility is an estimated metric used by SEO tools to show how prominently a website appears
for a selected group of keywords. It is commonly calculated using keyword rankings, estimated click-
through rates, and search volume. Because each SEO platform may calculate visibility differently, the
score is most useful for tracking changes over time within the same tool rather than comparing scores
from different platforms.

5.25 SEO (Search Engine Optimization)

SEO is a digital marketing strategy focused on optimizing a website to improve its visibility in search
engine results pages. By enhancing various elements of a site, including its content, structure, and
backlink profile, website owners aim to attract more organic (unpaid) traffic from relevant search
queries. The ultimate goal of SEQ is to increase the quantity and quality of website traffic, which can lead
to higher conversions and increased brand visibility.

5.26 Structured Data

Structured data is optional code that can be added to a web page to help search engines better
understand its content. A website can function normally without it, but structured data may help search
engines identify information such as books, authors, articles, events, reviews, or FAQs more clearly.
When used correctly, it can sometimes support enhanced search result displays, but it does not
guarantee higher rankings.

5.27 XML Sitemap

An XML sitemap is a file that lists important pages on a website to help search engines discover and
crawl them. It does not guarantee that every page will be indexed, but it provides search engines with a
clearer map of the site’s structure and can be especially helpful for larger or newly launched websites.

‘j @lebrationq/[]eb@esign.com

© 2023-2026 Jonathan William Shank — Celebration Web Design.com
Please respect the copyright of this material. Unauthorized reproduction or distribution is prohibited.

29| Page



	1 Essential Components of a Website
	1.1 Fundamental Building Blocks of a Website
	1.2 Blueprint of an Effective Website

	2 Getting Started Website Questions
	2.1 Website Purpose Questions
	2.2 Crafting A Compelling Introduction
	2.3 Design Element Questions

	3  Fundamentals of SEO, AEO, and GEO
	3.1 Essential Components of a Good SEO, AEO, and GEO Strategy for Authors
	3.2 What Do Search Engines and AI Systems Want to See on Your Website?
	3.2.1 Content Google Can E-E-A-T: Building Experience, Expertise, Authority, and Trust
	3.2.2 AEO and GEO: Helping Search Engines and AI Understand Your Content


	4 Helpful Online Tools
	4.1 Google Website Tools
	4.2 Website Ranking Tools
	4.3 Keyword Research Tools
	4.4 Website Writing Tools
	4.5 Image Tools
	4.6 E-Mail Newsletter Tools

	5 Terms Glossary
	5.1 Alternative Text, or Alt Text
	5.2 Answer Engine Optimization (AEO)
	5.3 Backlinks
	5.4 Call-to-Action (CTA)
	5.5 Clicks
	5.6 Click-through Rate (CTR)
	5.7 CMS (Content Management System)
	5.8 Conversion Rate
	5.9 CPC (Cost Per Click)
	5.10 Crawlability
	5.11 Crawl Error
	5.12 Direct Traffic
	5.13 Domain Rating (DR)
	5.14 Generative Engine Optimization (GEO)
	5.15 Impressions
	5.16 Keyword
	5.17 Meta Description
	5.18 Organic Search
	5.19 Organic Social
	5.20 Positions
	5.21 PPC (Pay-Per-Click)
	5.22 Referral
	5.23 Referring Domains
	5.24 Search Visibility
	5.25 SEO (Search Engine Optimization)
	5.26 Structured Data
	5.27 XML Sitemap


	Examples: 
	Examples_2: 
	Examples_3: 
	Examples_4: 
	sentence the core purpose reason for being of your website: 
	Who are you: 
	What do you do: 
	Examples_5: 
	Examples_6: 
	Examples_7: 
	Website 1: 
	undefined: 
	Getting Started Website Questions: 
	Website 2: 
	undefined_2: 
	Website 3: 
	undefined_3: 
	incorporate into your own website: 
	Body Font: 
	Heading Font: 
	Examples_8: 
	Primary Color: 
	Secondary Color: 
	Accent Color: 
	Examples_9: 
	Text1: 


